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No Contracts Needed is a theatre-sized local concert that amplifies a new perception of seeing local bands. NCN promotes 
independent talent within Massachusetts to the high school students, college students as well as music scenes enthusiasts that are 
looking for the most visually enhanced way to see local, independent bands play their hearts out. Boston has a long history of 
developing great local, lasting talent and this is the way to see the next Aerosmith, The Cars, Aimee Mann or Letters to Cleo before 
they are signed and on MTV.  
 
No Contracts Needed is seeing new bands as they break into the fold, hearing new music as it takes its sound to another level, 
experiencing musicians with an attitude for the future.  
 
NCN 2008:  

 
 
NO CONTRACTS NEEDED 

Somerville Theatre- 55 Davis Square Somerville, MA 02144 
CAPACITY= 900 patrons 
March 29th, 2008 
Doors 6 PM 
ALL AGES 
Tickets $13 before day of show / Tickets $15 day of show 
 
Bands 

3rd Left- www.3rdLeft.com 
The Ride- www.myspace.com/the_ride 
On the Drop- www.OntheDrop.com 
DAve Crespo and the After Party- www.myspace.com/DAveCrespoRules 
Someday Rome- www.myspace.com/SomedayRome 
The Winner of the 2008 Opsercian High School Battle of the Bands on 2.2.08 at the Middle East 
VIDEO footage: http://www.youtube.com/watch?v=nif5tuingaQ 
 

                           
 



2008 NCN Publicity: 

Boston Travel Guide - http://www.bostontravelguide365.com/latest-blog-posts/no-contracts-needed.html 
The Daily Page - http://www.thedailypage.com/music/article.php?article=4328 
Blast Magazine - http://blastmagazine.com/the-magazine/entertainment/2008/03/no-contracts-needed/ 
Boston Magazine - http://www.bostonmagazine.com/home/event/no_contract_needed_live_n_local 
Wicked Local - http://www.wickedlocal.com/newton/archive/x1059919344 
The Boston Herald - http://news.bostonherald.com/entertainment/music/general/view.bg?articleid=1083304&srvc=next_article 
Boston Music Spotlight - http://www.bostonmusicspotlight.com/article.php?id=928 
Boston.com - http://www.boston.com/ae/music/articles/2008/03/29/unsigned_sealed_delivered/ 
Performer Magazine - http://www.performermag.com/nep.spot01.0807.php 
 
NCN 2009: 

This year’s event looks to bring in talent from around the country to The Regent Theatre in Arlington, MA on April 18th, 2009. The 
two month No Contracts Needed campaign will start in March with a web series that will promote the show called “Fn’ Full House.” 
The show is about six college-aged students that have over stayed and over packed their three-person apartment, and there is a talking 
cat. In addition, the campaign looks to use viral tactics and events to bring in locals from surrounding cities.  
 
Strategy: 

The NCN strategy is a differentiation/branding strategy that encompasses experiential marketing within it’s viral tactics. NCN is 
taking local independent music in a different direction. By taking the show out of the clubs to the big stage, NCN will change the 
experience of seeing a local band by enhancing the visual, audio and atmosphere of a regular local show. When a person comes to 
NCN they will see local bands at the threshold of “making it” and it will be apparent with the presentation of the theater’s stage show.  

 
Promotional Tactics: 

1) “Fn’ Full House”- An original web series created by The Opsercian Company and Astropiano Productions. This web series will 
prove to be an entertainment and promotional vehicle for all Opsercian entities and partners.  
 
2) “The Opsercian High School Rompetition”- Three High School battle of the bands shows with online voting. A live promotional 
vehicle for Opsercian entities and partners.  
 -last year’s video footage: http://www.youtube.com/watch?v=rPgJ7c-sp4M 
 
3) Opsercian and Slyrox Music powered publicity campaign throughout Massachusetts. 
 
4) One Month of Viral tactics- This includes experiential branded promo devices, SMS texting campaigns, each NCN band’s own 
promotional campaign and a focused internet promotion that will hit the target of 13- 28 year olds within the Massachusetts market.  
 
5) Public Relation events that bring the NCN brand, bands and partners to the neighborhoods of Massachusetts. 
 
6) Integration of The Opsercian.com, Slyrox.com and NoContractsNeeded.com- these sites will be fully branding the show with 
individual promotion of each band in line with the show’s concept and partners.  
 
7) Radio and Print advertisements that bring to life the NCN brand, bands and its partners.  
 

About The Opsercian Co. and SLYROX MUSIC® 

The Opsercian Co. is a music promotions company and online rock club that was founded in late 2007. Founder, Dave Crespo is a 
musician and promoter in Boston who is dedicated to creating a demand for local music from people of all ages. The Opsercian Co. 
and its website promote live, local music by broadcasting video footage of local concerts on its website, TheOpsercian.com. The 
company also prides itself in promoting and producing 100 quality shows a year in New England, New York and Washington D.C.  
 
SLYROX MUSIC® was formed from growing up in Southeastern Mass where a passion for music and live events was born. The 
Mission of SLYROX MUSIC® is to help promote interest in and further create auxiliary exploitation of music and the arts and create 
awareness of their importance in society for artists as well as their audience and respective patrons. To accomplish this SLYROX 
MUSIC and related associates will remain dedicated to attract and widen interest and knowledge though opportunities, activities, and 
events through their relevant communities. SLYROX MUSIC is a company that is an enthusiast of music, music products, and music 
promotion. 
 

Contacts 

The Opsercian Co.                                                                                   SLYROX MUSIC® 
David Crespo                                                                                           Brett Sylvester 
TheOpsercian@gmail.com                                                                      Brett_Sylvester@slyrox.com 
                                                                                                                 508-728-0237 

www.Slyrox.com 


